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Australians don’t support another tax on the supermarket trolley latest research shows
Ipsos research commissioned by the Australian Beverages Council shows around two-thirds of
Australians agree that a tax on soft drinks would be ineffective in reducing obesity and the
majority of those surveyed think it would be ineffective in reducing obesity. 1
The Council’s CEO Geoff Parker today said any comparison between the US town of Berkeley
where a tax was recently passed and Australia was misguided.
"What happened in Berkeley was more about making a political statement than it was about
sound public policy. Taxing a particular food or beverage in the diet isn’t an effective way to
change behaviour,” Parker said.
“To single out one ingredient as some kind of unique contributor to obesity is misguided and
confusing for people. In Australia only 1.8 per cent of the daily intake of kJs comes from soft
drinks 2 and in fact the amount of sugar consumed through soft drinks has dropped while
obesity continues to rise. 3
“The Ipsos research also shows 74 per cent believe increasing education around healthy diets
and lifestyles would be a better way to reduce obesity than a tax on soft drinks. Any health
professional calling for such taxes are clearly out of step with the rest of Australia.
“Taxes don’t teach healthy lifestyles; if we want a healthier country, we need better
education about exercise and balanced diets,” Parker concluded.
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